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This paper presents a thematic case study on knowledge production and uptake across the United Nations Entity for Gender Equality and Empowerment of Women’s (UN Women’s) Men and Women for Gender Equality (MWGE) programme, conducted across six countries (Lebanon, Egypt, Palestine, Egypt, Jordan and Tunisia) in two phases between 2015 and 2022; Phase I ran from 2015 to 2019 and Phase II from 2019 to 2022. This case study is one of three thematic case studies, the other being a social norms change study and the comparator study. Both are a nested part of the full evaluation of the MWGE programme.
In the context of the MWGE programme, knowledge production refers to research, toolkits and guidance resources created through the programme as well as learning generated and gathered during implementation. The uptake side relates to how this knowledge is used to make programming more effective.
The production of knowledge and evidence is key to Phase I programme ambitions to identify root causes of gender inequalities and Phase II objectives to then further build the evidence base for ‘what works’ to effectively address these root causes at community, institution and policy levels. The knowledge products have, in the case of International Men and Gender Equality Survey (IMAGES) research, enriched the programme design to contextually focus the programme on the most salient issues and to influence other key actors at institutional and government level to consider the role of men and boys for gender equality. Knowledge product toolkits have been adapted at country level to increase community-based organisation (CBO) capacity on programming at a community level, and policy briefs have been utilised by advocates to successfully influence institutions. However, there are many knowledge products that either have been used inconsistently or that have no evidence of use as yet, owing to lack of strategic dissemination and/or low product relevance to the target audience; this can be addressed by strengthening knowledge production processes.
[bookmark: _Toc98407010][bookmark: _Toc100745314]Method
The analytical framework adopted for this case study is an adapted version of the Guskey+ model,[footnoteRef:2] which provides a framework to systematically analyse what effect the knowledge products have had on practice and behaviour and how. Our adapted Guskey+ model has six steps: [2:  The Guskey model for professional development evaluation builds on the New World Kirkpatrick Model 8 and is broad enough to be applied to any type of engagement and learning activity. Guskey outlines an additional organisational component to the New World Kirkpatrick model, which is pertinent to this evaluation. See Guskey et al. (2002) Gauge impact with 5 levels of data. Available at: https://tguskey.com/wp-content/uploads/Professional-Learning-1-Gauge-Impact-with-Five-Levels-of-Data.pdf   ] 

1. Outputs: Evidence of knowledge product creation
2. Organisational support: Evidence of effective knowledge and learning mechanisms
3. Access: Evidence that target audience is able to access product
4. Reaction: Evidence that the product is engaging, relevant and useful to target audience
5. Use of knowledge and learning: Evidence that target groups have used the product
6. Change created: Evidence that target audience has changed attitude, behaviour or evidence of institutional or policy change as a result of product or learning
These steps will assess both the ways in which knowledge products and broader evidence building and learning have been used to (i) inform programme learning, adaptation and decision making and (ii) inform advocacy and campaigning and influence targeted actors. The diagram in Annex 2 details what evidence we will collect against each step in the Guskey+ model, the data source and which evaluation question it relates to.
[bookmark: _Toc98407011][bookmark: _Toc100745315]Knowledge production & learning in the MWGE programme
This section outlines what we mean by ‘knowledge production and learning’ and the ways in which knowledge production contributes to the MWGE Theory of Change (ToC).
In this case study, the interpretation of what is a ‘knowledge product’ follows from that suggested in both Phase I and Phase II programme documents: that knowledge products are the core research and toolkit materials from which other products are created.[footnoteRef:3] Although the term ‘knowledge products’ is not clearly understood by everyone involved in the programme; for example, some respondents we spoke to referred to videos and campaigns as knowledge products, the MWGE M&E document defines them to mean “research reports, briefings, policy documents, academic articles, advocacy materials, etc.". We found that the knowledge products and learning generated through the programme were broadly used for four outputs: [3:  The list of knowledge products for evaluation in this study was agreed during the inception phase.] 

· Communications & campaign products for behaviour change, including mass campaigns, infographics, videos, documentaries, cartoons, dramas, virtual reality films, success stories, etc.
· Capacity building for behaviour change and advocacy, including toolkits and training materials
· Influencing of policy, such as materials for advocacy and policy briefs
· Programme decision making, feeding knowledge and learning back into programme design.
As such, the creation of knowledge products sits across the programme ToC outcomes (see Figure 1). 
[bookmark: _Ref97221247][bookmark: _Toc97219403][bookmark: _Toc100745339]Figure 1: Knowledge production contribution to Phase II ToC outcomes
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The evidence generated through the knowledge products was also intended to be used for programme learning by feeding into the programme planning and design to ensure it addressed the most pressing issues on gender inequality, with a focus on promoting gender equitable masculinities in each country.
The strategy for knowledge production shifted between Phase I and Phase II. During Phase I the knowledge products generated were focused on building the evidence base through research and capacity building of implementing partners, and therefore several toolkits and guidance notes were produced. In Phase II, the programme focused on the utilization of already developed knowledge products. Additionally, for countries involved in Phase I there was a shift towards knowledge production for advocacy and policy change, while newly introduced countries Jordan and Tunisia began building the evidence base through conducting the IMAGES survey.
The focus of ‘learning’ in this case study also follows the aims for programme learning as laid out in the Phase II programme documents.[footnoteRef:4] the evaluation considers cross-country and cross-regional learning as well as learning at national level and how programme mechanisms facilitate this. Learning in Phase I is presented as a matter of replicating good practice; in Phase II this interpretation of learning was broadened to feed into implementation effectiveness, partnerships and scaling up. That said, learning is absent in the Phase II ToC, and the role it lays in achieving programme outcomes and impact is not well articulated. [4:  UN Women (2019) Programme document: Men and Women for Gender Equality (Phase II).] 

[bookmark: _Toc98407012][bookmark: _Toc100745316]Knowledge management and learning results
[bookmark: _Toc100745317][bookmark: _Toc98407057][bookmark: _Toc98410208]This section uses the Guskey+ framework to explore the relevance, efficiency and effectiveness of the programme knowledge production and uptake.
[bookmark: _Toc100745321]Outputs: Knowledge products produced by the programme
53 knowledge products have been generated through Phase I and Phase II, made up of lessons learned briefs, policy briefs, research and toolkits. Regional knowledge production work has shifted emphasis from capacity building materials in Phase I to focus on research and policy in Phase II.
Throughout the duration of the programme 44 knowledge products have been generated thus far, with 9 more currently in the pipeline for 2022, making a total of 53 knowledge products across Phase I and Phase II. The total number of knowledge products can be broken down by type (see Table 1), country (see Table 2) and phase (see Table 3). A full list of knowledge products and whether they are at regional, or country level can be found in Annex 1.
 
[bookmark: _Ref97218980][bookmark: _Toc100745346]Table 1: Number of knowledge products by type
	Type of knowledge product
	Number

	Lessons learned brief
	2

	Policy brief
	13

	Research
	20

	Toolkit
	18

	Total
	53



[bookmark: _Ref97218993][bookmark: _Toc100745347]Table 2: Number of knowledge products by country
	Region/Country
	# knowledge products

	Global
	1

	Regional
	28

	Egypt
	5

	Lebanon
	9

	Morocco
	4

	Palestine
	4

	Jordan
	1

	Tunisia
	1

	Total
	53



[bookmark: _Ref97219001][bookmark: _Toc100745348]Table 3: Number of knowledge products by phase
	Country
	# knowledge products

	Phase I
	27

	Phase II
	17

	Projected Phase II
	9

	Total
	53



Knowledge products were created at both regional and country level focussing on different topic areas. As seen in Table 2, the largest number of knowledge products was produced at regional level. Regionally there are three key knowledge production interventions, the IMAGES survey, the Musawah policy briefs and programme curricula:
· The IMAGES survey consists of qualitative and quantitative research conducted to uncover perceptions on what it means to be a man in public and private life in the particular country context. The surveys were conducted through regional partner Promundo[footnoteRef:5] and local research partners in Lebanon, Palestine, Morocco and Egypt in Phase I, and are currently being undertaken in Jordan and Tunisia in Phase II. In Phase I the survey was accompanied by a set of policy briefs, including recommendations for utilising IMAGES data in policy decision making. [5:  Promundo is an international applied research organisation aiming to advance gender equality and prevent violence by engaging men and boys in partnership with women, girls, and individuals of all gender identities.] 

· [bookmark: _Hlk97197677]The policy briefs and knowledge building briefs developed by Musawah,[footnoteRef:6] coupled with their tailored training course on Islam & Gender Equality and Justice (I-nGEJ) and their advocacy network, strive to provide reinterpretations of Islam towards gender equality. The knowledge products aim to equip activists and other stakeholders with the language and evidence to challenge patriarchal laws and policy that are rationalised through religion. In Phase I the Musawah knowledge products focused on sharing information, but in Phase II they were adapted toward strengthening advocacy toward policy change. [6:  Musawah is a global movement for equality and justice in the Muslim family and family laws.] 

· Formative research for Program P and the Gender Transformative Parenting (GTP) Programme in Morocco, Palestine and Egypt[footnoteRef:7] was conducted to provide context analysis and thematic insights with the view to develop programme curriculum.  These knowledge products were developed in a consultative process with local implementing partners as well as ROAS who organised learning exchanges and reviewed the curricula in the three countries, providing substantive inputs to their drafting.  [7:  The GTP manual is currently in the piloting phase and is planned to be published later in 2022. ] 

Other key regional level knowledge products from Phase I include toolkits, e.g. the advocacy toolkit for youth and the ‘outside the box’ training manual on gender and masculinities. These were utilised inconsistently across the country programmes. The Youth Advocacy Toolkit was intended to support advocacy in the region through empowering young people to campaign through social media.[footnoteRef:8] It was used by UN Women’s regional Youth Gender Innovation Agora Network in Phase I and was also adapted and used by MWGE Egypt, Palestine and Morocco country-level programmes for youth groups in Phase II,[footnoteRef:9] but it was not used in Lebanon  [8:  UN Women (2018) Toolkit for youth on advocating and achieving gender equality by 2030.]  [9:  UN Women (2020) Second Annual Progress Report, p. 23; UN Women (2019) First Annual Progress Report, p. 26.] 

The ‘outside the box’ training manual emerged to support CBOs to conduct trainings with communities on masculinities and engaging men on gender equality, drawing from UN Women’s partner ABAAD’s work in the region.[footnoteRef:10] It was used to train CBOs in Palestine and Lebanon but not in the other countries. [10:  UN Women & ABAAD (2017) Outside the box: A training manual on gender & masculinities & strategies of engaging men and boys in combating gender discrimination and violence.] 

In Phase II, regional knowledge production work has shifted emphasis away from capacity building materials to focus on research and policy. At a regional level Musawah ‘knowledge building briefs’ from Phase I aimed at knowledge sharing were exchanged for more targeted policy briefs in Phase II meant to support advocacy activities. IMAGES research is also being conducted in Jordan and Tunisia and there is an upcoming regional research piece on men’s caregiving and paternity leave in the Middle East and North Africa (MENA) region.[footnoteRef:11] The men’s caregiving research is intended to complement the IMAGES findings, which present perceptions of the general population. In contrast, the caregiving research will explore knowledge, attitudes and practices of key institutional actors to further support advocacy and policy work. [11:  UN Women and AWRAD are working on ‘Research on Knowledge, Perceptions, Attitudes, and Practices of Institutional Actors on Men’s Caregiving and Paternity Leave in the MENA Region’.] 

At country level, a variety of different thematic knowledge products have been created in relation to specific requirements and issues arising from each context. Aside from the IMAGES research, Lebanon, Morocco and Palestine have commissioned other research pieces. These have been responsive to the context in the respective countries. The Lebanon country programme conducted research on child marriage (Phase I), women’s experiences in elections, a study on violence against female and male reporters, and childcare in economic empowerment programming (Phase II). In Morocco, a research paper on the legal concept of ‘Qiwamah’[footnoteRef:12] was launched to gather public perceptions (Phase I), and research was conducted on violence against women and girls in times of crisis (Phase II) in response to the COVID-19 pandemic. In Palestine research is ongoing, with the SAWASYA programme on the prevalence of national violence in 2019. [12:  Qiwamah is a Muslim concept which sanctions men’s authority over women, e.g. the husband’s duty of providing financial support for his wife and children.] 


[bookmark: _Toc98407058][bookmark: _Toc98410209][bookmark: _Toc100745322]Organisational support: Learning and knowledge production mechanisms
The MWGE programme has effective learning mechanisms in place to gather and share learning from each country programme and encourage learning among key stakeholders. Conversely, the knowledge production mechanisms have not been systematic, which in some instances has led to incoherence in messaging between countries. There are positive examples on knowledge production processes working well from IMAGES Phase II and the development of programme curricula (Program P and Egypt’s Gender-Transformatie Programming), which can be emulated going forward.
Programme learning mechanisms function at two levels – programme staff level and implementing partner level – with multi-stakeholder learning mechanisms which cut across the two (see a full list of learning mechanisms in Box 1). At the centre of the learning and knowledge production, the Regional Office for the Arab States (ROAS) has been able to facilitate the joining of the dots between country programmes by organising and facilitating meetings. This has enabled some of the programming to replicate what works. For example, when the Palestine programme was ahead of other countries on the implementation of the fatherhood programme, ‘Program P’, the country staff were able to provide specific support to the Morocco Program P implementation, where they had an issue with low attendance of fathers.[footnoteRef:13] [13:  KII 57, 58] 
Programme staff level
· Formal external reviews
· Bi-weekly meetings with the regional and country teams
· Informal brown bag lunch discussions
· Biannual programme planning sessions
· Bilateral communications between country teams on specific programme components
Implementing partner level
· Country programme learning meetings and retreats
· Country programme file-sharing platforms and Whatsapp groups (Kafa, Lebanon)
· Communities of practice or platforms with other organisations (Palestine, Tunisia and Lebanon)
Multi-stakeholder
· Inter-regional South–South exchange visits
· Regional learning exchange events


[bookmark: _Ref97219249][bookmark: _Toc100745340]Box 1: Learning mechanisms

While ROAS co-ordination on learning has been useful, the bilateral and thematic learning meetings were found to be more conductive to learning than the bi-weekly meetings. Bi-weekly meetings involve ROAS and country office staff and are used to provide updates. In contrast, bilateral and thematic learning meetings either connected two countries or brought several together around specific programming components, for example IMAGES research or the development of Program P curricula.
A good example of thematic learning meetings is those conducted with Jordan and Tunisia teams, specifically with regard to the IMAGES surveys. By coordinating with the country teams that had already completed IMAGES and with each other, they were able to improve the questionnaire development process and thereby strengthen data collection quality.[footnoteRef:14] On the other hand, while many UN Women team members agreed that the bi-weekly meeting[footnoteRef:15] encouraged a sense of working as a team,[footnoteRef:16] due to different management approaches, others felt the meetings benefited regional information gathering and not country-level learning.[footnoteRef:17] [14:  Jordan emerging findings presentation discussion 9 February 2022.]  [15:  Important to note these meetings are not only for knowledge exchanges but also for coordination and management purposes between ROAS and the country offices. ]  [16:  KII 57,]  [17:  KII 104] 

The formative research and development of the Program P curricula in Morocco and Palestine, and the GTP programme manual in Egypt was viewed as a good example of knowledge production processes. Respondents highlighted that they involved good communication and feedback between country office and ROAS, consulted with key stakeholders including experts on the thematic area and fostered local partner ownership of the research.[footnoteRef:18] For example, the formative research in Morocco included interviews with several key stakeholders, such as representatives from the Ministry of Health, the Ministry of Education, and CSOs, and ROAS provided technical support in the development of the curriculum.[footnoteRef:19] Additionally, in Egypt, ROAS supported with resources and technical advice, and provided the research teams with case studies, knowledge and connections to initiatives taking place within the country, as well as the formation of expert panels and national consultations for the review of the GTP manual.[footnoteRef:20] The new regional network established by ROAS and co-coordinated by Musawah, UN Women, Equality Now and the Jordanian National Commission for Women, is another example of good coordination mechanism to support cross-country and cross-regional knowledge exchange and learning.[footnoteRef:21] [18:  KII 55, 57]  [19: KII 11; KII 57]  [20:  KIIs 11, 57]  [21:  KIIs 14, 57] 

Feedback on the effectiveness of South–South[footnoteRef:22] and regional learning events which brought regional and country-level programme implementers together was mixed. The regional learning event involved CBOs and non-governmental organisations (NGOs) from the programme; one was conducted in person during Phase I, and remotely during Phase II. South–South exchanges, on the other hand, were conducted in Phase I only, with COVID-19 restrictions preventing the event in Phase II. While respondents found the South–South exchanges useful, there were suggestions that further adaptations could help further focus the learning relevance to the country programme contexts.[footnoteRef:23] Other CBOs cited examples of bringing learning from the events back to their own context,[footnoteRef:24] such as CBO Abna Saidaa (Lebanon), who incorporated learning on working with youth into their Phase II strategy.[footnoteRef:25] [22:  Two South–South exchange events were held in Phase I, one in Indonesia (March 2018) and one in South Africa, involving NGOs and CBOs implementing the programme and representative NGOs from the host country – Rutgers WPF for Indonesia and Sonke Gender Justice for South Africa. UN Women (2019) Final report.]  [23:  KII 3]  [24:  KIIs 30,14, 18, 20]  [25:  KII 33] 

In terms of the knowledge production mechanisms, no clear process for development and quality assurance has yet been put in place, leading in some instances to incoherent messaging. In theory, decision making on knowledge product creation involves dialogue between ROAS and country offices in consultation with other key stakeholders;[footnoteRef:26] in practice, decision making sometimes happened at country level. As a result, knowledge product themes were not always relevant to the overall programme messaging (as in the case of some of the research in Lebanon), the consultation and quality assurance of the product was not ensured, and the production was unable to capitalise on potential partnerships or broader opportunities that could be offered through discussions with ROAS. [26:  KIIs 57, 58] 

There are emerging examples of good knowledge production processes in Phase II that can be learned from and systematised going forward. The most prominent is that ROAS and country offices should work closely together in agreement on the production, as demonstrated in Palestine. The production of the media toolkit involved close consultation between the country national coordinator and ROAS and, as a result, ROAS were able to use their networks to link the initiative with the United Nations Educational, Scientific and Cultural Organization (UNESCO) – who hold the UN mandate in Palestine for media – thereby establishing partnerships and offering greater knowledge product reach and utility.[footnoteRef:27] [27:  KII 57] 

Most importantly, the production process for the IMAGES study in Jordan and Tunisia as well as the formative research and curriculum for Program P in Morocco and Palestine, and the GTP in Egypt are useful to reflect on for good knowledge production process. The Phase II products built on and improved on the knowledge production processes from Phase I. For example, the Phase I IMAGES produced high-quality, well utilised research data, but respondents noted that improvements could be made to better develop national ownership of the research and more meaningfully involve voices of varied actors.[footnoteRef:28] While the quality of the IMAGES product cannot be verified, as the research is currently under way, respondents agreed the process was systematic and strategic and would lead to the creation of high-quality knowledge products despite research being conducted during the COVID-19 pandemic.[footnoteRef:29] Important components of the knowledge production process that were highlighted as good practice include the following: [28:  Emerging findings presentation Jordan & Tunisia; KII with ROAS.]  [29:  Emerging findings presentation Jordan & Tunisia; KII with ROAS.] 

a) The process is overseen by a strategic consultative group (Phase I and Phase II) in each country, which consists of UN Women, the national research organisations, government stakeholders and key women and feminist organisations. This is to ensure a level of consultation and foster national ownership at different levels as well as encouraging relationship development between stakeholders.[footnoteRef:30] In Phase I, the group were not involved at an early enough stage or were not as engaged as in Phase II, which impacted ownership.[footnoteRef:31] This consultative process was also keen as a key positive factor in the development of programme curriculum to help validate the findings and support in support dissemination.[footnoteRef:32] [30:  KII 57, 58]  [31:  Tarazi, M (2017) Men and Women for gender equality mid-term review.]  [32:  KIIs 11, 55] 

b) The strategic use of the regional partner Promundo (Phase II). In Phase II, Promundo provided technical expertise and support but did not lead on local partner relationships as in Phase I. UN Women directly contracted local researchers in Phase II, which both enhanced Regional Office and county offices’ oversight and increased the visibility of local researchers.[footnoteRef:33] [33:  Jordan emerging findings presentation discussion 9 February 2022.] 

c) There was a systematic feeding in of learning from other countries and coordination by ROAS that had completed IMAGES (Phase II),[footnoteRef:34] as well as Jordan and Tunisia learning from one another as the work was being conducted in parallel, which further developed the quality of the data collection. For the development of the curriculum, ROAS played a key role in organizing learning exchanges and feeding in programme-wide learning into the curricula in the three countries.  [34:  KII with Promundo; KII 57] 

d) National academic institutions are used to validate the quality of the IMAGES survey data[footnoteRef:35] (Phase I and Phase II), which again contributes to national ownership and validity within the specific context. [35:  KII 78] 

e) Qualitative and quantitative components of the research were closely aligned (Phase II). In Jordan the qualitative research was informed by the quantitative research, enabling complementarity in data collection and data gaps to be filled.[footnoteRef:36] [36:  KII 78; Jordan emerging findings presentation discussion 9 February 2022.] 

f) The Phase II Jordan IMAGES was more inclusive of LGBTQ, persons with disabilities and ‘leave no one behind’ principles.[footnoteRef:37] [37:  KII 78] 

This model could be learned from and emulated, going forward, for other nationwide research projects such as the IMAGES planned in Libya or further adaptation of Program P. Nonetheless, for IMAGES, it is important to review the data critically once published, in order to reflect on the impact the change in process during Phase II has had on the data quality, and also to review the impacts of COVID-19. Concerns were raised among research partners about (a) the sensitivity of the data being collected and their ability to collect it and (b) restrictions the pandemic imposed on the technical capacity building sessions with Promundo. The challenges emerging from the pandemic meant that Promundo were unable to do technical capacity building sessions with country research partners as in Phase I. Also, their input into technical collaboration sessions – such as survey question adaptation – was moved online, which was not as helpful as in person.[footnoteRef:38] Both of these concerns pose risks to data collection quality and, as one partner flagged, under-reporting.[footnoteRef:39] [38:  KIIs 78]  [39:  KII 78] 


[bookmark: _Toc98407060][bookmark: _Toc98410210][bookmark: _Toc100745323]Access: Dissemination of knowledge products and learning
The absence of a specific knowledge and learning dissemination strategy makes it challenging to investigate how far knowledge products and learning are reaching their intended audience. That said, the programme has successfully utilised different types of dissemination pathways that can be built on and used more strategically going forward by specifying the target audience, mapping how the dissemination pathways will reach these groups and clarifying how this contributes to the ToC at each level (micro, meso and macro).
The absence of a specific knowledge production and learning dissemination plan or specific reference to knowledge products in the Phase II communications plan[footnoteRef:40] makes it difficult to assess who the intended target audience is and whether the knowledge product is reaching them or not. As such, there is a risk that opportunities are missed. Respondents noted concern of the perceived differences in dissemination across, international, regional, national and local levels,[footnoteRef:41] with uptake and use of knowledge products outside of IMAGES being less consistent (see Section 4.5). [40:  UN Women (2019) Men and Women for Gender Equality Communications and advocacy strategy 2019-2021.]  [41:  KII 96] 

There are some examples of how the programme has contributed to global knowledge dissemination such as through a review of the HeForShe guidelines on how to incorporate the engagement of men and boys in programming and contributions to a global briefing note on the role of men and boys to prevent VAWG produced by UNW HQ, using lessons learnt from MWGE.[footnoteRef:42] Additionally, the development of the new UN Women global corporate strategy on the engagement of men and boys, including a global workshop for HQ and all UNW regional offices, provided opportunities for ROAS to share learnings and good practices from MWGE.[footnoteRef:43] However, some respondents highlighted that the programme could better exert presence within the global masculinities space by improving its access and visibility through dissemination.[footnoteRef:44] The programme could consider carefully what kind of access and visibility within the masculinities space it is aiming for and, indeed, whether UN Women or other national and regional organisations, for example feminist organisations, should be taking this space. This could also be considered in a dissemination strategy. [42:  KII 57, UN Women (2021) ROAS second annual progress report 2020, pg.26. See Policy brief no. 23: Working with men and boys for gender equality: State of play and future directions (2021)]  [43:  KII 57]  [44:  There was a concern among some respondents that the programme had not effectively demonstrated its authority on working with men and boys on the global stage; KII 57] 

Despite no clear strategy, the programme has used a broad range of dissemination pathways to share the knowledge products. This includes UN Women’s online social media, partner networks, events and national-level platforms. These dissemination pathways can be utilised more strategically going forward by specifying target audience, mapping how the dissemination pathways will reach these groups and clarifying how this contributes to the ToC at each level (micro, meso and macro).
[bookmark: _Ref97219049][bookmark: _Toc100745349]


Table 4: IMAGES: number of views per media platform (Phase I)
	Phase I IMAGES study reach

	Social media
	Views

	Programme webpage
	3,579

	Facebook
	414,094 

	Twitter
	49,161 

	YouTube
	6,148 







The UN Women online platforms include their website, Facebook, Twitter and YouTube, at regional and national levels. Knowledge products have been disseminated through these platforms, with the messaging translated into a variety of communications materials, including infographics, videos and animations. The MWGE programme online platforms have a substantial level of reach themselves (see Table 4 for data on Phase I IMAGES study reach)[footnoteRef:45] but there are inherent limitations to the number and types of audiences accessing knowledge products this way; for example, it is unlikely that government actors will access the social media pages. Not all country offices have social media pages, nor are all media platforms used evenly across contexts. In addition, it is unclear how far broader UN Women social media networks are used to disseminate knowledge from the MWGE programme. [45:  UN Women (2019) Final Narrative 2015-2019, p. 9.] 

Partner networks have been an important way in which the programme has extended its reach with knowledge products. At community level, knowledge products have been translated into communications materials and disseminated by CBO partners through videos, infographics and other materials to support community programming, and have been presented at community events.[footnoteRef:46] Equally, the Musawah network proved valuable in disseminating policy briefs on gender sensitive reinterpretations of Islam among national institutions through the advocacy network. Advocacy network members reported that they disseminated Musawah policy briefs and messaging back to their respective universities, government bodies, legal entities and other institutions, and also shared them with legal and justice actors – although local-level actors were less effectively reached.[footnoteRef:47] [46:  FGD 5, 16]  [47:  KIIs 14, 18, 20] 

At international level, the furthest-reaching knowledge product produced by the programme is the IMAGES research from Phase I. Promundo’s international network was key in showcasing the IMAGES research on the global stage. Through Promundo, the research was disseminated by over 475 media outlets[footnoteRef:48] and was referenced 607 times,[footnoteRef:49] while the media outreach was an estimated 1.48 billion persons globally.[footnoteRef:50] Although, presenting at events is another key way in which knowledge and learning from the programme has been shared internationally. For example, IMAGES findings were shared at the Commission on the Status of women sessions in 2016, 2017 and 2018,[footnoteRef:51] and programme learning was shared through HeForShe webinars and the MenEngage symposium (2021). The inputs and discussion from the webinar were summarised into a report that was disseminated by HeForShe and the recording of the MenEngage event was also published by on their website.[footnoteRef:52] While attendance of the event has been captured in reporting, the reach of the follow-up report and recording has not been documented. [48:  UN Women (2019) Men and Women for gender equality (Phase II) Programme document.]  [49:  Including in The Economist, The Guardian, CNN, BBC World News, Reuters and others.]  [50:  UN Women (2019) Final Narrative 2015-2019, p. 46.]  [51:  UN Women (2019) Final report 2015-2019, p. 10.]  [52:  UN Women (2021) ROAS second annual progress report 2020, p. 6; KII 57] 

Examples from Tunisia, Palestine and Lebanon show that at national level there are opportunities to share knowledge products and learning through national platforms, including gender platforms or communities of practice. In Lebanon the programme has presence in the national feminist forum, which was formed following the Beirut blast and is made up of CBOs and advocates. In Palestine, the programme is part of a community of practice on the topic of engaging men in gender equality alongside other UN agencies and international organisations.[footnoteRef:53] [53:  KIIs 47] 

The programme can make use of these existing pathways to intentionally target specific actors or stakeholders at different levels, whether local, national, regional or international, towards programme aims. Since Phase I there has been internal reflection and learning on the effectiveness of dissemination. There are plans to work with Musawah in 2022 and redistribute their knowledge products, in acknowledgement that previous dissemination efforts could be improved upon.[footnoteRef:54] This offers a good opportunity to pilot new dissemination strategies to reach beyond ad hoc institutions within the Musawah advocacy network and more concretely connect the work on Islam with local CBO networks (see recommendation 4). [54:  KII 57] 


[bookmark: _Toc98407061][bookmark: _Toc98410211][bookmark: _Toc100745324]Reaction: Relevance to the target audience
When utilised, end users, including CBOs advocates and institutions, found the knowledge products to be relevant to them. The relevance of the products can be attributed to consultation and adaptation processes which tailored the products for different countries and to different audiences. However, these processes were not consistently applied and some knowledge products have lower relevance and utilisation or were met with resistance.
Among key informants there was a consensus that the regional IMAGES findings from Phase I were powerful and useful in providing an evidence base from which to ground programming decisions and generate communications products or for advocacy. One respondent highlighted that IMAGES was highly relevant in supporting the Program P formative research, and another emphasised the relevance and focus the research findings brought to CBO project design.[footnoteRef:55] CBO partners also used the IMAGES results to develop communications, e.g. infographics and videos. The use of the IMAGES research by the programme itself and programme partners alongside external national institutions and governments indicates the broad relevance and value of the research (see Section 5 for more specific information on use of IMAGES). In Phase II, the Musawah policy briefs were also deemed highly relevant to advocates for sharing within their institutions and with target legal and justice stakeholders.[footnoteRef:56] Similarly, toolkits were found relevant and useful by CBOs when adapted to the country contexts for capacity building in Phase I and Phase II.[footnoteRef:57] [55:  KII 78, 57]  [56:  KIIs 14, 18, 20, 32]  [57:  e.g. Youth Advocacy Toolkit adapted for Egypt, Palestine & Morocco.] 

Consultation, piloting and adaptation have been important steps in ensuring the relevance of knowledge products. Early and ongoing consultations with key stakeholders have resulted in greater relevance of the product and buy-in from key actors, e.g. in Egypt, where the Ministry of Youth (MoY) and National Council for Women (NCW) were involved in an expert panel during the contextual adaptation of the Youth Advocacy Toolkit from regional to country-level focus.[footnoteRef:58] Respondents suggest that the MoY’s early involvement has encouraged ownership in the toolkit, which led to them rolling the toolkit out to 10 governorates through the Egyptian scouts and youth groups.[footnoteRef:59] Piloting of knowledge products is another way in which knowledge product relevance has been ensured. Pilot trainings were conducted during the development of the ‘outside the box’ toolkit in Lebanon and for the Program P training manual, which was piloted with couples in specific areas. The subsequent feedback informed the knowledge product adaptation. [footnoteRef:60] Lastly, adaptability and flexibility of regional toolkits at country level has been essential to their relevance and use. One respondent noted that it was not possible to use the media monitoring toolkit without adaptation.[footnoteRef:61] In Egypt, the ‘outside the box’ toolkit on gender and masculinities was found to be too distant from dominant local gender norms for the beneficiaries in some of the rural areas. It was adapted and merged with materials from the umbrella NGO (CARE) to make it more accessible.[footnoteRef:62] [58:  KII 3]  [59:  KII 7, 8]  [60:  UN Women and Promundo (2020) The Pilot of Program P-ECD in Lebanon: Evaluation Results and Lessons Learned.]  [61:  CBO capacity building survey]  [62:  KII 7, 8] 

While consultation and piloting have ensured relevance for some knowledge products, these processes have not been conducted consistently across products. This has resulted in lower relevance of some knowledge products and in under-utilisation. For the regional toolkits, not all country programmes have taken them up and adapted them consistently; for example, the media monitoring toolkit was adapted only in Egypt and is currently being adapted for Palestine. It is unclear whether country programmes chose not to use certain toolkits because of challenges in adapting them or because they did not find them relevant to the programme. The follow-on policy briefs from the IMAGES data developed by Promundo in Phase I targeted at policymakers had low usage at country level and, when used, were not relevant to targeted government stakeholders. Several thematic policy briefs on fatherhood and ending violence (among other topics) were presented during a policy round table with key stakeholders in Egypt; however, they were not taken up by NCW.[footnoteRef:63] One respondent speculated that these topics are not priorities for NCW at this moment.[footnoteRef:64] [63:  KII 2]  [64:  KII 2] 

Other knowledge products were met with resistance or backlash. Where government buy-in was not secured in Egypt, the IMAGES study was rejected and not published. More specifically, the programme work on religion remains a contentious topic even within the UN – two respondents highlighted hesitancy from the UN system to engage with religion but lauded its importance within the regional context to address root causes of gender inequality.[footnoteRef:65] At national level in Morocco a study on Qiwamah[footnoteRef:66] was met with backlash from conservative members of the Islamic authority and was subsequently blocked and not published.[footnoteRef:67] [65:  KII 3, 4, 57]  [66:  The Center for Women’s Studies in Islam undertook the Qiwamah research. The centre works as a chapter of the Mohamadian Rabita of Oulema, an association established by the Moroccan monarchy to teach the prescriptions of the Islamic Sharia and to disseminate the values ​​and precepts of the Islamic religion.]  [67:  Abualsameed (2021) UN Women regional review engaging males in Arab states.] 

Respondents from Musawah working on Islam and women’s rights indicated intersections between religious interventions and perceptions of the ‘western agenda’ and religion and feminism. They highlighted that religion is understood as core to national and regional identity and should be protected from western influence. This resistance was deepened in Palestine where, alongside opposition to interventions on religion, communities also rejected the Committee on the Elimination of Discrimination against Women (CEDAW). At the intersection between religion and feminism, feminist activists are most often secular and there are risks of alienating them from the work.[footnoteRef:68] The programme has attempted to mitigate backlash driven by religious sensitivities against knowledge production by removing UN and the Swedish International Development Cooperation Agency (Sida) branding from some of the materials.[footnoteRef:69] The programme has also been alert to ‘red line issues’, as with the topic of Islam in Egypt.[footnoteRef:70] The Musawah work has remained at a regional level in recognition of the sensitivities in Egypt as well as in the other countries.  [68:  KII 45, 14, 18, 32]  [69:  KIIs 57, 58;]  [70:  KII 57, 58] 


[bookmark: _Toc98407062][bookmark: _Toc98410212][bookmark: _Toc100745325]Use of knowledge and learning
The process of translating knowledge and research from the IMAGES study into programming has worked well. Country-level knowledge products and learning are also being used by national governments and broader UN Women and UN programming, demonstrating their wider value. On the other hand, uptake and use of knowledge products outside of IMAGES is less consistent.
[bookmark: _Ref97219093][bookmark: _Toc100745350]Table 5: Replication of knowledge by different stakeholders (UN Women (2019) MWGE Final narrative report 2019 & UN Women (2021) MWGE progress until September 2021)

	
	Number of times knowledge used [footnoteRef:71] [71:  Corresponding monitoring, evaluation and learning (MEL) indicators: key institutions (including academic, faith-based organisations and media) use (indicator 2.1.1, 2.1.2 and 2.1.3), regional and national network use (indicator 2.2.2), programme partner use (3.2.2), media citations (indicator 3.2.3).] 


	Used by
	Phase I
	Phase II

	Programme partners
	19
	26

	Institutions
	
	19

	Regional networks
	
	6

	Cited in media
	18
	20

	Total
	37
	71


During Phase I and Phase II, the number of times knowledge was used was tracked in the results framework. Phase II has more data, as the data collected further disaggregated which stakeholders used the knowledge product (see Table 5).[footnoteRef:72] [72:  The number of times knowledge was used is only broken down by stakeholder type in Phase II MEL data collection.] 

Use of knowledge and learning by programme partners
In Phase II at least, the highest use of knowledge is by programme partners. Much of this is in relation to the IMAGES research which was generated in Phase I and successfully integrated into programming in various ways across both phases. The IMAGES survey informed the programme topics for intervention, including:
· sharing of household chores and childcare;
· positive parenting and communications between couples;
· combating gender-based violence (GBV);
· addressing gender norms and roles, for example, on ‘guardianship’ and men’s right to control the behaviour of women.
CBOs then used these topics to select their thematic focus.[footnoteRef:73] The data from IMAGES was also used to design the fatherhood intervention ‘Program P’, the ‘Because I am a Man’ campaign and CBO partner communications products across both phases. [73:  KII 57, 58; UN Women (2019) Final Narrative 2015-2019, p. 5.] 

[bookmark: _Hlk97212547]IMAGES has also been used by partners who target institutional and policy-level change, such as Musawah’s regional positive fatherhood video[footnoteRef:74] and the Centre for Inclusive Business and Leadership for Women’s (CIBL for Women’s) advocacy campaign on anti-sexual harassment policy in Lebanon, which contributed to a change in law.[footnoteRef:75] [74:  Musawah positive fatherhood video (Dec 2021) https://www.youtube.com/watch?v=-MRQYKz3b4Q ]  [75:  UN Women (2020) Second annual progress report.] 

Among the other knowledge products, usage across the programme has been less consistent as exemplified in use of toolkits. The Youth Advocacy Toolkit has been used to great success in Egypt, as mentioned above, and has also been used in Palestine and Morocco, but not Lebanon; the ‘outside the box’ toolkit was piloted and used successfully in Lebanon and Palestine but not in Morocco or Egypt; and the media monitoring toolkit was adapted and used in Egypt and is currently being adapted in Palestine but was not used in Lebanon or Morocco. There are also several knowledge products generated in Phase II that have not been used by the programme itself thus far. This includes research from Morocco and Lebanon which does not have a clearly defined target audience or strategy for generating influence towards programme objectives.[footnoteRef:76] [76:  Such as Lebanon research on women’s experiences in running for parliament or Morocco’s research on violence against women in crisis.] 

Use of knowledge and learning by institutions
Aside from use of knowledge and learning by programme partners, the second highest users of knowledge and learning are institutions, as per the results framework (see Table 2). Academic, religious, military and government body institutions have made use of the knowledge products in some way. In relation to academia, the Musawah network coupled with the policy brief knowledge products and I-nGEJ training thus far has had the most influence. In Phase I in Lebanon, the Institute for Women’s Studies at the Lebanese American University used the Musawah knowledge products and corresponding I-nGEJ material to develop their Masters course on Islamic feminism;[footnoteRef:77] and in Egypt, Cairo University also adopted Musawah’s work into their Masters gender course curriculum.[footnoteRef:78] [77:  KII 18; UN Women (2020) Final narrative report 2015-2019, p. 5.]  [78:  UN Women (2020) Final narrative report 2015-2019, p. 5.] 

In Phase II, the Musawah network also influenced an Egyptian religious institution. A Musawah advocate used her position within Dar-il-Ifta,[footnoteRef:79] an Egyptian governmental Islamic body, to influence their social media posts through introducing a gender lens. This lens acknowledged gender roles, for example around domestic chores. She also used her learning from Musawah to contribute to fatwas issued on social media, to condemning the beating of women, and to women’s rights on inheritance and polygamy.[footnoteRef:80] The traction that the Musawah work has gained in academic and religious spaces points to the value of the advocates and how their positions of influence can support in achieving institutional change. The advocacy network could be leveraged more intentionally and strategically to develop further engagement with institutions. [79:  Dar al-Ifta is an Egyptian Islamic governmental advisory body that offers religious guidance and advice through the issuing of fatwas on everyday and contemporary issues.]  [80:  KII 18; UN Women (2017) Annual Report 2017, p. 19.] 

[bookmark: _Hlk97213287][bookmark: _Hlk97213313]Distinctly, in Lebanon, the IMAGES study was used by the military. Through training with UN Women’s implementing partner ‘The International Centre for Migration & Policy Development’ (ICMPD), the Lebanese Armed Forces (LAF), the Internal Security Forces and General Security have utilised IMAGES data and videos to inform the gender awareness-raising sessions with staff. This complemented momentum on gender sensitivity in the forces and led to further programme support to the LAF gender desk.[footnoteRef:81] [81:  KII 26; Abualsameed (2021) UNW regional review engaging males in Arab states, p. 15.] 

Use of knowledge and learning by government stakeholders
Knowledge products have also been taken up by government stakeholders in Egypt and Morocco. Elements of the IMAGES questionnaire were used by the High Commission for Planning of Morocco to inform a survey to collect men and women’s perceptions and attitudes towards violence against women (VAW);[footnoteRef:82] and in Egypt, IMAGES research influenced government stakeholders to include the engagement of men and boys in gender equality as a priority in the National Women Empowerment Strategy – Vision 2030.[footnoteRef:83] Whether the knowledge product or programme influence has extended any further is unclear. The work with the MoY and NCW in Egypt has been more enduring. The MoY and NCW were appointed to an expert panel during the adaptation of the toolkit to the Egyptian context, and as a result became invested in its rollout to 10 governorates via scout and youth groups.[footnoteRef:84] Discussions on further rollout are ongoing.[footnoteRef:85] [82:  UN Women (2020) Second Annual Progress report, Jan–Dec 2020, p. 5.]  [83:  UN Women (2020) Final narrative report 2015-2019, p. 47.]  [84:  UN Women (2020) Second Annual Progress report, Jan–Dec 2020, p. 5.]  [85:  KII 3.] 

Use of knowledge and learning by UN Women and other UN Programming
[bookmark: _Hlk97213713]Other UN Women and UN programmes and regional networks are utilising programme knowledge products. This is contributing to increasing the reach of programme messaging and integrating working with men and boys and other into other thematic areas. Within UN Women there has been collaboration between programmes, which has integrated programme learning into themes such as rule of law (Palestine), economic empowerment (Palestine and Egypt), child marriage, financial rights and elimination of VAW (regional). Among wider UN programming, knowledge products and learning have influenced governance elections work (United Nations Development Programme (UNDP)) and employment (International Labour Organization (ILO)). See Box 2 for a full list of the ways knowledge products and learning have been used outside the MWGE programme.
UN programming
· Lebanon: UNDP are using the research on women’s experience on running for parliament 2018 to inform their work on upcoming elections. (KII with UN Women)
· Lebanon: UNDP and UN Women social media research on most effective messaging to engage men in household chores taken forward into social norms programming by UNDP. (KII with UN Women)
· [bookmark: _Hlk97214193]Lebanon: the United Nations Children’s Fund (UNICEF) & the Ministry of Social Affairs (MoSA) influenced by programme and commit to engaging men and boys in the national action plan on child marriage. (UN Women (2021) MWGE progress until end September 2021)
· Egypt: UNICEF are utilising CARE’s positive parenting guide modules in their work with the national parenting curriculum. (KII with UN Women)
· Egypt: ILO decent employment programme influenced by the IMAGES policy brief recommendations (KII with UN Women)
· Jordan: IMAGES data will contribute to the UN cooperation framework currently in the design stage (2023–2027). (KII with UN Women)

UN Women programming
· Palestine: Sawasya Rule of Law programme trained Sharia court judges and government stakeholders on Musawah curriculum. (KIIs x2 with UN Women)
· Palestine: Youth Gender Innovation Agora network trained on Musawah curriculum. (KIIs x2 with UN Women)
· Palestine: The Decent work for women programme and HAYA GBV used IMAGES to inform programming. (ROAS Fourth Report, p. 13)
· Egypt: The gender transformative parenting manual has influenced the women’s economic empowerment programme, education programme and UN Women’s empowerment framework. (KII with UN Women)
· Lebanon: The work with LAF and other Lebanon forces influenced the Women, Peace and Security pillar of UN Women’s work.
· Regionally: UNW, Musawah, Equality Now and the Jordanian National Commission for Women network is using Musawah knowledge products to further advocacy on themes of child marriage, financial rights and elimination of violence against women. (KII with Musawah; KII with UN Women; UN Women (2021) MWGE progress until end September 2021)

Use of knowledge and learning outside the MWGE programme




[bookmark: _Toc98407063][bookmark: _Toc98410213][bookmark: _Toc100745326]Change created
The programme has not clearly captured the change created through the knowledge products against the desired outcomes in the ToC. Much of the reporting outlines how the knowledge products and learning have been used and by whom but not how this has created change. The exception is at meso institutional level where there are examples of universities, religious bodies and the armed forces have integrated gender responsive practices as influenced by knowledge products, as per outcome 2. Yet, whether or how the programme has impacted the wider institutional culture had not been explored through the monitoring. Despite no clear linkages made between knowledge and learning and outcome level change in reporting, it is possible to trace some pathways of contribution. This is expounded below:
[bookmark: _Toc98407064][bookmark: _Toc98410214][bookmark: _Toc100745327]Micro-level change: Communities have more equitable behaviour 
The final evaluation found positive shifts in knowledge, attitudes and behaviours among community level project participants.[footnoteRef:86] Through informing the design of the gender transformative parenting (Program P), the IMAGES study has made a contribution to this change. [86:  Information on findings relating to social norms change outcomes can be found in the social norms change case study and the main report.] 

IMAGES research was central to identifying fatherhood as a programme entry point for engaging men. From this knowledge, gender transformative parenting was chosen as a key programming theme. The programme design starting point was the IMAGES data, which guided further formative research to shape the fatherhood curriculum in Lebanon, Morocco, Palestine and Egypt. Fatherhood camps have been implemented in Palestine and Egypt, and implementation is due to begin in the other countries. Evaluation findings on social norms change show that the gender transformative programming was popular and effective in driving attitude and behaviour change (see social norms case study). For example, changes were seen at household level, with men and women being calmer in dealing with their children, avoiding beating and insulting them;[footnoteRef:87] and levels of GBV reportedly reduced among men who took part in the fatherhood camps run by Wellspring, Egypt.[footnoteRef:88] These changes are driven by the knowledge and evidence base presented in the IMAGES studies, which ensure a deep relevance of programming to the context. [87:  FGD 2; FGD 5.]  [88:  FGD 5.] 

IMAGES was also the foundation for the ‘Because I am a Man’ campaign; however, there is currently no evidence available on the campaign effectiveness on behaviour change. Therefore, the contribution of the IMAGES data to attitude and behaviour change could be broader.
[bookmark: _Toc98407065][bookmark: _Toc98410215][bookmark: _Toc100745328]Meso-level change: Key institutions and networks integrate/promote gender responsive practices
At institutional level, knowledge and learning from the programme have influenced government, academic, religious and military institutions to integrate gender responsive practices. Knowledge products have played an important role in supporting buy-in and change within institutions. In the case of the Youth Advocacy Toolkit and the MoY in Egypt, the adaptation of the toolkit offered a starting point with which to garner buy-in from key government stakeholders. Once invested, the translation of knowledge product into programming had the necessary government support to enable rollout, thereby promoting gender responsive practices within youth networks across 10 governorates.[footnoteRef:89] [89:  KII 3] 

The Musawah policy brief knowledge products were also an important resource to support advocates in generating change within their own institutions. The products, in tandem with learning from the I-nGEJ course, filtered through key influencers within the advocacy network to make their way into institutions, for example to shape university course curricula[footnoteRef:90] and influence religious institutions to promote gender sensitivity. Lastly, the evidence base provided by the IMAGES research was leveraged by the programme in Lebanon to influence the LAF approach to gender, helping to shape the gender awareness training. How far the use of knowledge products within these institutions has contributed to a transformation in institutional culture has not been measured. This would indicate the sustainability of the programme influence on the institutions themselves. [90:  American University of Lebanon and University of Cairo Masters curricula were influenced by the Musawah work – KII with Musawah advocate; UN Women (2020) Final narrative report 2015-2019, p. 5.] 

[bookmark: _Toc98407066][bookmark: _Toc98410216][bookmark: _Toc100745329]Macro-level change: Laws, policies and strategies to promote gender equality are drafted, revised and/or approved
The contribution pathways of the knowledge products to macro-level change is less clear. Overall, few macro-level policy outcomes have been achieved across the programme, yet there have been developments at output level to which there has been some contribution from knowledge products and learning. In some instances, policy-related knowledge products have been generated and shared with key stakeholders but these have not yet resulted in commitment. For example, in Palestine a policy paper was submitted to the Ministry of Labour regarding paternity leave, but it is yet to be endorsed. There is anecdotal evidence that the Musawah work with Sharia court judges in Palestine contributed momentum towards the supreme court judge decision to increase the age of marriage from 16 to 18 in 2019;[footnoteRef:91] however, this cannot be verified. [91:  KII 54] 

[bookmark: _Toc98407013][bookmark: _Toc100745330]Conclusions
The MWGE in Phase I and Phase II has generated a set of valuable knowledge products and built on programme learning to strengthen programme effectiveness. A shift in programme focus has seen Phase II knowledge products geared away from CBO capacity building towards advocacy at all levels and more country-specific research. Important learning on the knowledge production creation process was transferred from Phase I to Phase II with regard to ensuring buy-in and representation of key stakeholders, e.g. involving government stakeholders at early design stage and throughout the process of product creation, as seen in the Phase II IMAGES study and work with the MoY and NCW in Egypt. Learning was also shared effectively between country offices and the regional office, which has enabled the different country programmes to learn from each other (across Phase I and II), providing support to challenges and sharing best practice, particularly through bilateral and thematic learning mechanisms.
Dissemination of knowledge through leveraging partner networks, events and national and regional platforms has complemented dissemination through UN Women platforms. Most effectively, partnering and sharing with other UN Women programmes and UN bodies has greatly increased the reach of knowledge products and learning from the programme, moving towards mainstreaming ‘work with men and boys’ into other thematic areas. Relevance of the knowledge products has been increased through early stakeholder engagement, e.g. feminist women’s rights organisations, piloting of material before rollout, and flexibility to adaptation. The programme has also shown sensitivity to religious, feminist and conservative backlash and aimed to mitigate it.
The translation of knowledge and learning from IMAGES into programme practice has worked well, and as such the study has underpinned behaviour change success at community level through the gender transformative parenting programme and has informed gender approaches in the armed forces in Lebanon. Strategic use of the Youth Advocacy Toolkit has generated government institutional buy-in within Egypt, and the Musawah policy briefs have bolstered the ability for the advocates network to generate change in academic and religious institutions.
Aside from the successes, there are several lessons to be learned from the management of knowledge and learning that can inform a possible Phase III of the programme. Most prominently, the knowledge production process could be better systematised to ensure consultation with relevant stakeholders and good practice such as piloting, contextual adaptation and quality assurance measures. Clarity on the knowledge product target audience and how it is intended to influence them could also be more strategic and intentional. These measures could ensure greater relevance and uptake of the knowledge products.
[bookmark: _Toc98407014][bookmark: _Toc100745331]Recommendations
[bookmark: _Toc100745334]Recommendations for Phase II
Tunisia and Jordan country offices to build on existing dissemination plans for the IMAGES research, and Regional Office to develop dissemination strategy for redistribution of Musawah knowledge products.

· Tunisia and Jordan country offices to build on existing dissemination plans to strategically to;
· Specify target audiences at local, national, regional and international level;
· Map how the research will reach them through dissemination pathways;
· Plan how to leverage partner networks and the networks of those in the strategic consultative group;
· Clarify how reaching the target audience will contribute to the ToC at each level (micro, meso and macro).
· Regional office to develop dissemination plans in partnership with Musawah using the above points.
· Unpacking dissemination objectives in this way can help more effectively target audiences with a clear purpose towards programme objectives. (See access findings)

[bookmark: _Toc100745335]Recommendations for a potential new programme or Phase III
Regional office to put in place a systematic process for the inception and design of all knowledge product research. To include the following: 

· Initial consultation and ongoing communications between ROAS and partners or country office overseeing the knowledge production;
· Creation of consultative group for all knowledge products made up of local, national and regional stakeholders to guide the production and ensure contextual relevance;
· Continue learning opportunities between countries where the same or similar research is being conducted, such as a working group or bilateral meetings;
· Quality assurance mechanisms at regional level before sign-off of the product.

This could emulate the processes and structures used for the development of the Jordan and Tunisia IMAGES survey and be used in any further IMAGES studies planned such as that in Libya. (See organisational support findings)

Country and regional office to involve relevant government actors, feminist women’s rights organisations and other key stakeholders in research and toolkit design/adaptation from an early stage to foster buy-in. This holds the potential for important actors to take ownership, thereby improving sustainability prospects and reducing incidences of backlash. (See relevance findings)

Palestine, Egypt and Lebanon programmes to capitalise on existing partnerships with other UN Women programmes and UN bodies to seek overlap and synergies. Morocco, Tunisia, Jordan and the regional office to seek out opportunities such collaboration provides.
· Palestine, Egypt and Lebanon country programmes to further their relationship with UN Women’s country-level access to justice, economic empowerment, women, peace and security and GBV programming where there has already been sharing of knowledge or collaboration.
· Lebanon programme to further explore collaboration with UNDP, particularly in relation to UNDP’s social norms programming stemming from the social media research collaboration on how to get men engaged in household chores.
· Lebanon programme to further engage with UNICEF on their work with MoSA on child marriage, to explore further synergies for integrating work with men and boys or potential connections to the Musawah advocacy network work on Islam and child marriage across the region.
· Egypt programme to explore further potential linkages between UNICEF’s work on the national parenting curriculum and CARE’s positive parenting guide, which has already influenced some of the modules.
· Tunisia and Jordan to seek out entry points to integrate IMAGES findings into other UN Women and UN programming.
· Regional office to use their networks to proactively link regional and country programme work with other UN Women and UN programmes.

These synergies can be cultivated to increase the reach of knowledge and learning and mainstream ‘work with men and boys’ into other thematic areas. (See dissemination findings)

Regional office to lead on leveraging the Musawah advocacy network of influencers and continue to more concretely connect it to the country programme. This could be achieved by:

· Purposefully connecting the regional advocacy network with the country office (where possible) to help strategically leverage the influence of advocates within the network at country-level and intentionally target specific institutions;
· Making more accessible and inclusive the advocacy network and the knowledge products which are currently targeted at academics, lawyers and other professionals – particularly to implementing partner CBOs in each country. (See use of knowledge findings)

Regional office to continue coordinating bilateral, thematic learning opportunities and tailor South–South and regional exchanges and meetings. Bilateral and thematic learning meetings, including the thematic working groups, are useful mechanisms to emulate beyond Phase II of the programme in order to facilitate cross-country learning. The South–South exchanges and regional exchange could be further adapted to ensure implementing partners are able to apply learning to their own contexts, for example through tailored sessions during the exchange events that give space for CBOs from the same country to reflect on how such learning could be applied. The regional office could also gather feedback from attendants of the bi-weekly meetings to ask what is most useful to areas to cover for thematic learning within these meetings or for specifically knowledge exchange focused meetings (See organisational support findings).
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[bookmark: _Toc100745337]Annex 2: Full list of knowledge products generated through the programme for Phase I and Phase II

	
	#
	Title
	Year published
	Author (organisations, e.g. Musawah, Promundo, etc.)
	Regional/
country
	Used by whom (country, name of organisation, date)
	Type 

	Phase I
	1
	Knowledge building briefs – 01: Shari’ah, Fiqh and State Laws
	2016
	Musawah
	Regional
	All audiences with focus on advocates, civil society organisations (CSOs), religious institutions, scholars, lawyers, international organisations and policymakers
	Toolkit

	
	2
	Knowledge building briefs – 02: Muslim family laws
	2016
	Musawah
	Regional
	All audiences with focus on advocates, CSOs, religious institutions, scholars, lawyers, international organisations and policymakers
	Toolkit

	
	3
	Musawah vision for the family
	2016
	Musawah
	Regional
	All audiences with focus on advocates, CSOs, religious institutions, scholars, lawyers, international organisations and policymakers
	Toolkit

	
	4
	Women’s Stories, Women’s Lives: Male Authority in Muslim Contexts
	2016
	Musawah
	Global[footnoteRef:92]  [92:  The Musawah research also covers Bangladesh, Canada, Gambia, Indonesia, Iran, Malaysia, Nigeria and the United Kingdom (UK).] 

	All audiences with focus on advocates, CSOs, religious institutions, scholars, lawyers, international organisations and policymakers
	Research

	
	5
	Outside the box: A training manual on gender & masculinities & strategies of engaging men and boys in combating gender discrimination and violence
	2017
	ABAAD & UN Women
	Regional
	Training of trainers among CSOs
	Toolkit

	
	6
	Understanding masculinities: Results from the International Men and Gender Equality Survey (IMAGES) – Middle East & North Africa
	2017
	Promundo and UN Women
	Regional
	All
	Research

	
	7
	Understanding masculinities: Results from the International Men and Gender Equality Survey (IMAGES) – Middle East & North Africa. Executive summary
	2017
	Promundo and UN Women
	Regional
	All
	Research

	
	
	Understanding masculinities: Results from the International Men and Gender Equality Survey (IMAGES) Egypt
	2017
	Promundo and UN Women
	Egypt
	All
	Research

	
	
	Understanding masculinities: Results from the International Men and Gender Equality Survey (IMAGES) Lebanon
	2017
	Promundo and UN Women
	Lebanon
	All
	Research

	
	
	Understanding masculinities: Results from the International Men and Gender Equality Survey (IMAGES) Morocco
	2017
	Promundo and UN Women
	Morocco
	All
	Research

	
	
	Understanding masculinities: Results from the International Men and Gender Equality Survey (IMAGES) Palestine
	2017
	Promundo and UN Women
	Palestine
	All
	Research

	
	8
	Knowledge building briefs – 03: Islam and the question of gender equality
	2017
	Musawah
	Regional
	All audiences with focus on advocates, CSOs, religious institutions, scholars, lawyers, international organisations and policymakers
	Toolkit

	
	9
	Capacity building toolbox for emerging CBOs and youth groups
	2017
	UN Women
	Regional
	CBOs and youth groups
	Toolkit

	
	10
	Across divides to advance women’s rights through dialogue: experiences from the ground
	2017
	SFCG & UN Women
	Regional
	Policymakers, UN actors, CSOs
	Policy brief

	
	11
	Who provides who cares? Changing dynamics in Muslim families
	2018
	Musawah
	Regional
	All
	Toolkit

	
	12
	Le concept de la Qiwamah
	2018
	[bookmark: _Hlk97216543]The Center for Women’s Studies in Islam (CERFI) & Rabita mohammadia des oulémas 
	Morocco
	CSOs and UN actors in Morocco
	Research 

	
	13
	The attitude of Lebanese Society towards Child Marriage: An opinion poll
	2018
	[bookmark: _Hlk97216575]The Lebanese Women Democratic Gathering (RDFL) in partnership with UN Women and Save the Children
	Lebanon
	All
	Research

	
	14
	A guide to online campaigning: A companion to the toolkit for youth on advocating and achieving gender equality by 2030
	2018
	UN Women
	Regional
	Youth-led groups and CBOs generally
	Toolkit

	
	15
	Facilitators manual: An accompanying resource to the toolkit for youth on advocating and achieving gender equality by 2030
	2018
	UN Women
	Regional
	Facilitators
	Toolkit

	
	16
	Toolkit for youth on advocating and achieving gender equality by 2030
	2018
	UN Women
	Regional
	Youth-led groups and CBOs generally
	Toolkit

	
	17
	Engaging men in gender transformative approaches to end violence against women
	2018
	UN Women & Promundo
	Regional
	Policymakers, UN actors, CSOs
	Policy brief

	
	18
	Engaging young men in advancing gender equality
	2018
	UN Women & Promundo
	Regional
	Policymakers, UN actors, CSOs
	Policy brief

	
	19
	Promoting men’s caregiving to advance gender equality
	2018
	UN Women & Promundo
	Regional
	Policymakers, UN actors, CSOs
	Policy brief

	
	20
	Raising children more gender equitably
	2018
	UN Women & Promundo
	Regional
	Policymakers, UN actors, CSOs
	Policy brief

	
	21
	Understanding the business case for gender equality in the workplace
	2018
	UN Women & Promundo
	Regional
	Policymakers, Business leaders, CSOs, UN actors
	Policy brief

	
	22
	Gender Sensitive Media Content: Media Monitoring Toolkit
	2018
	Ahead of the Curve
	Regional
	Media producers
	Toolkit

	
	23
	BRIEF: 10 strategies to engage men and boys in partnership with women and girls to achieve gender equality
	No date
	UN Women
	Regional
	CSOs and UN actors
	Lessons learned brief

	Phase II
	24
	Pursuing equality in rights and representation: women’s experiences running for parliament in Lebanon’s 2018 elections
	2020
	UN Women
	Lebanon
	CSOs and UN actors in Lebanon
	Research

	
	25
	Violences faites aux femmes et aux filles en temps de crise – l'expérience du confinement au Maroc – French & Arabic
	2020
	UN Women 
	Morocco
	All
	Research

	
	26
	Musawah Policy brief #1: Why Muslim family law and why now?
	2020
	Musawah
	Regional
	Advocates and policymakers
	Policy brief

	
	27
	Musawah Policy brief #2: Ending Child Marriage in Muslim Family Laws
	2020
	Musawah
	Regional
	Advocates and policymakers
	Policy brief

	
	28
	Positive Parenting guide (in Arabic only)
	2021
	CARE Egypt
	Egypt
	Youth-led groups and CBOs generally
	Toolkit

	
	29
	Executive workshop on the implementation of law no. 205 (anti-sexual harassment law): Toolkit for employers
	2021
	CIBL for Women at the Olayan School of Business, American University of Beirut, and our partners UN Women, UNDP, the Lebanese League for Women in Business, ABAAD, and SEEDS
	Lebanon
	Employers
	Toolkit

	
	30
	What gets men interested in home-care duty? Accelerator lab experiment
	2021
	UNDP Lebanon
	Lebanon
	All
	Research

	
	31
	Comparative Study of Violence against Female Reporters and Male Reporters during Lebanon’s 2019 Protest Movement – Violence against Women in Public Life
	2021
	UN Women
	Lebanon
	CSOs and UN actors in Lebanon
	Research

	
	32
	Adaptation of Toolkit for youth on advocating and achieving gender equality by 2030 to the Egyptian context
	2021
	UN Women Egypt 
	Egypt 
	Youth-led groups and CBOs generally
	Toolkit

	
	33
	Musawah Policy brief #3: Ending Polygamy in Muslim Marriages
	2021
	Musawah
	Regional
	Advocates and policymakers
	Policy brief

	
	34
	Musawah Policy brief #4: Divorce rights in Muslim family law
	2021
	Musawah
	Regional
	Advocates and policymakers
	Policy brief

	
	35
	Musawah Policy brief #5: Fair and Just Financial Rights Upon Divorce
	2021
	Musawah
	Regional

	Advocates and policymakers
	Policy brief

	
	36
	Musawah Policy brief #6: Upholding the Best Interests of the Child in Custody and Guardianship
	2021
	Musawah
	Regional

	Advocates and policymakers
	Policy brief

	
	37
	Musawah Policy brief #7: Marriage as a Partnership of Equals
	2021
	Musawah
	Regional

	Advocates and policymakers
	Policy brief

	
	38
	How to become a feminist ally in 30 days (Arabic)
	2021
	UN Women Morocco & Médias et Cultures
	Morocco
	Youth
	Toolkit

	
	39
	The necessity of childcare services during economic empowerment programming in Lebanon
	2021
	UN Women
	Lebanon
	Programme implementers for women’s economic empowerment initiatives
	Research

	
	40
	Women’s Experiences of Harassment in Taxis: A Case Study of Tripoli, Lebanon 
August 2021
	2021
	UN Women
	Lebanon
	Advocates and policymakers
	Research

	Projected
	40
	Understanding masculinities: Results from the International Men and Gender Equality Survey (IMAGES) Jordan – Report, executive summary and policy brief
	2022
	Promundo and UN Women
	Jordan
	All
	Research

	
	43
	Understanding masculinities: Results from the International Men and Gender Equality Survey (IMAGES) Tunisia – Report, executive summary and policy brief
	2022
	Promundo and UN Women
	Tunisia
	All
	Research

	
	46
	Media code of conduct
	2022
	UN Women & UNESCO
	Palestine
	All
	Toolkit

	
	47
	Media Monitoring research
	2022
	UN Women & UNESCO
	Palestine
	All
	Research

	
	48
	Handbook on engaging men as allies
	2022
	Kafa & UN Women
	Lebanon
	All
	Toolkit

	
	49
	Research on Knowledge, Perceptions, Attitudes, and Practices of Institutional Actors on Men’s Caregiving and Paternity Leave in the MENA Region
	2022
	UN Women and AWRAD
	Regional
	All
	Research

	
	50
	Analytical report of the national violence prevalence survey 2019
	2022
	MWGE & SAWASYA II programme
	Palestine
	All
	Research

	
	51
	Success Stories & Best Practices 
	2022
	CARE
	Egypt
	All
	Lessons learned brief

	
	52
	Gender Transformative Parenting Manual
	2022
	WellSpring
	Egypt
	CSOs
	Toolkit
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Guskey+ analytical model depicting the Guskey categories in relation to the data source used and what evaluation questions the categories relate to:
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